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The Clean Hands Company®: Market Selection

In 1997, Raymond Johnson, founder and president of the Clean Hands Company®, was using the public
lavatory of his local supermarket when he saw an employee return to work without washing his hands. Later,
while strolling the aisles, Johnson found that same employee handling meat in the supermarket’s butcher
shop. Ray’s concern prompted him to design the Clean Hands Advanced Hand-Washing MonitorTM.

Using state-of-the-art motion sensors, electronics, and computer imaging algorithms, the Clean Hands
Advanced Hand-Washing MonitorTM promises supermarket owners, restaurateurs, and institutional and

hospitality managers full hand-washing compliance among employees in a short period of time. Additionally,
its One Minute Manager, which requires little oversight, allows real-time monitoring and historic analysis of
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