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Arm & Hammer: Extending a Trusted Brand

Scenario:

Church & Dwight Company, Inc., is the world’s largest producer of sodium bicarbonate, also known as
baking soda. Its Arm & Hammer® logo (see Exhibit 1) is one of the most recognizable trademarks in the
United States, having earned the trust of consumers for over 150 years.

Church & Dwight consists of two divisions. Its specialty products division develops and markets sodium
bicarbonate-based products and technologies for a variety of industrial, agricultural, and commercial uses.
Its Armex brand of abrasives, for example, is used in cleaning, de-greasing, and de-painting applications.
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